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Social Impact Organisation

CSRBOX is a social impact strategy practice organisation. We work with companies and
philanthropic organisations for better CSR and social impact program design, pre-project to
post-project handholding and impact assessment. We embed technology solutions for responding
to social problems at a scale. We work at PAN-India level with our Teams in Delhi, Gurgaon, Mumbai,
Pune, Ahmedabad, Bharuch and Bangalore. We are also an executive committee member of Bharat
Digital Platform under the aegis of the Principal Scientific Advisor to the Government of India. We
spearhead two collaborative platforms; India Livelihood Collective and IMPAct4Nutrition.

Visit us at https://csrbox.org/about-CSRBOX.
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