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Social Impact Organisation
CSRBOX is a social impact strategy practice organisation. We work with companies and
philanthropic organisations for better CSR and social impact program design, pre-project to tiseeeee
post-project handholding and impact assessment. We embed technology solutions for responding e
to social problems at a scale. We work at PAN-India level with our Teams in Delhi, Gurgaon, Mumbai,
Pune, Ahmedabad, Bharuch and Bangalore. We are also an executive committee member of Bharat
Digital Platform under the aegis of the Principal Scientific Advisor to the Government of India. We
oo, spearhead two collaborative platforms; India Livelihood Collective and IMPAct4Nutrition.
2% 0
Visit us at https://csrbox.org/about-CSRBOX.
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Social & Infrastructure Development
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District Development
Programme- Bharatpur

IMPACT RANKINGS

Social Development
Significant

GOOD HEALTH
Infrastructure Development ANDWELL-BEING
Significant

e

4 QUALITY DECENT WORK AKD 9 INDUSTRY,INNOVATION 11 SUSTAINABLECITIES
EDUCATION ECONOMIC GROWTH AND COMMUNITIES

| S5 P

72%
Beneficiaries reported reduced monthly
expenditure on medicines (Below INR 500)

EYE 100%
CATARACT Elderly experienced improvement in
their vision post cataract operations

OPERATIONS

Positive improvements due to LHWRF implementation of
ICDS program in Bharatpur

Improvement in health of - 38%
pregnant/lactating mothers °
Improvement in children's health and _ 529,
development °
Improvement in community/ panchayats 57%
involvement in AWC development °
AWW, AWH are better motivated to work _ 1%
Children are more involved in learning and _ 67%
playing °
Community is proud of the model AWC _ 86%

IHBP
TRAININGS

ICDS
OPERATIONS

Significant
Increase in knowledge of adolescent

girls about menstrual hygiene practices

85%
Anganwadis experienced increase in
children’s attendance rate

INFRASTRUCTURE
DEVELOPMENT

92%

Beneficiaries are able to sell to more
number of customers due to rural haat

50%

Beneficiaries reported increase in
footfall of customers

65%

Reported increase in monthly sale
of up to INR 1000

Natural Resource Management

Ways in which NRM intervention has benefitted respondents

Increased crop yield N 10%

Increased crop diversification [ o0s%

Plantation of trees g  o0s%
Increase in land productivity 5%
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Better drinking water source ot
|

Increase in productivity of existinglivestock through

water availability M 0%

Taking up fishing activity TN 05%

Better irrigation prospects I 43%
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Average Annual Income (In INR)
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10%
Increase in Average Annual Income of Beneficiaries
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Programme- Bharatpur Moderate

2 IR0 GENDER DECENT WORK AKD 1 0 REDUCED 1 RESPONSIBLE
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POVERTY
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District Development

IMPACT

RATING
SIGNIFICANT

70%

Respondents able to irrigate
up to One acre of additional

12 RESPONSIBLE
CONSUMPTION
ANDPRODUCTION

QO

1 CLIMATE
AGTION

O

1 LIFE
ON LAND

Programme- Bharatpur

farmland due to NRM activities
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AGRICULTURE

SROI : 3.06

INR 14000
Increase in annual average farm income

77%
Farmers experienced increase in crop yield

90%
Farmers rated the support as effective

82%
Farmers experienced improvement in
crop fertility & texture

SKILL & ENTERPRISE
DEVELOPMENT

SROI : 4.66

INR 53000
Increase in annual average income
49%
Beneficiaries continued job secured via
program
27%
Trainees got job post completion of course
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3.9/5
Overall rating by the beneficiaries

ANIMAL HUSBANDRY

SROI:5.58

INR 34500
Increase in annual average income

74%
Farmers reported better productivity of breed

82%
Farmers rated the quality of breed support
as good

83%
Farmers reported increased income
from selling cattle

\- J
4 )
WOMEN IGA
SROI:NA
83%

Women have saved upto INR 20000

74%

Women started saving money in
bank account

67%
Women availed loan for the first time




